
Mr. William F. Caton
Acting Secretary
Federal Communications Commission
1919 M Street, N.W., Room 222
Washington, D.C. 20554

September 27, 1996

EX PARTE

Todd F. Silbergeld
Director-
Federal Regulatory

EX PARTE OR LATE FILED

SBC Communications Inc.
1401 I Street, N.W.
Suite 1100
Washington, D.C. 20005
Phone 202 326-8888
Fax 202 408-4806

Re: Implementation of the Non-Accounting Safeguards of
Section 271 and 272 of the Communications Act of 1934 and
Regulatory Treatment of LEC Provision of Interexchange
Services Originating in the LEC's Local Exchange Area
CC Docket No. 96-149

Dear Mr. Caton:

On September 25, 1996, representatives of SBC Communications Inc. and its
subsidiaries met with Commission staff concerning the above-referenced rule
making docket. Pursuant to the Commission's rules governing ex parte
presentations, SBC filed the required notification with your office. 1

In the Notice ofProposed Rulemaking (NPRM) commencing this proceeding,
the Commission imposed a la-page limit for materials submitted in the ex parte
process.2 The Commission, however, provided that materials submitted "in
response to direct request[]" from Commission staffwould not be subject to the
1a-page limitation. 3

Ex Parte Letter to William F. Caton, Acting Secretary, FCC from Todd F. Silbergeld,
Director-Federal Regulatory, SBC Communications Inc., dated Septmber 26, 19%. For
reference, a copy of this letter is attached. While the letter is dated September 26, 1996,
it erroneously indicates that the meeting occurred on that date. The meeting occurred on
September 25 and, because the meeting concluded near the end of the Commission's
official business day, the notification was filed with the Secretary's Office on September
26.

2 Implementation of the Non-Accounting Safeguards of Section 271 and 272 ofthe
Communications Act of 1934 and Regulatory Treatment ofLEC Provision of
Interexchange Services Originating in the LEC's Local Exchange Area, CC Docket No.
96-149, FCC 96-308, at para. 168 (reI. lilly 18, 1996).

3 Id.
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Mr. William F. Caton
September 27, 1996
Page - 2-

In our September 26 ex parte notification, we inadvertently neglected to state
that the attached newspaper articles and advertising materials were submitted
for the record in response from a direct request from Commission staff We
apologize for any inconvenience this may have caused.

Should you have any questions concerning the foregoing, do not hesitate to
contact me.

Very truly yours,

Todd F. Silbergeld

Attachments

cc: Ms. Carol Mattey
Ms. Michelle Carey
Ms. Radhika Karmarkar
Ms. Linda Kinney
Ms. Cheryl Leanza
Ms. Sarah Whitesell



Todd F. Silberge!d
Direetor-
Federal Regulatory

September 26, 1996

EX PARTE

Mr. William F. Caton
Acting Secretary
Federal Communications Commission
1919 M Street, N.W., Room 222
Washington, D.C. 20554

SBC Communications Inc.
1401 I Street. N.W.
Suite 1100
Washington, D.C. 20005
Phone 202 326-8888
Fax 20'.2 408-4806

RECEIVED

SEP 2 6 \996

FEDERAL COMMUNICATIONS COMMISSION
OfFICe Of SECRETARY

Re: Implementation of the Non-Accounting Safeguards of
Section 271 and 272 of the Communications Act of 1934 and
Regulatory Treatment ofLEC Provision ofInterexchange

.. Services Originating in the LEC's Local Exchange Area
CC Docket No. 96-149

Dear Mr. Caton:

In accordance with the Commission's rules governing ex parte presentations,
please be advised that today, Michael Zpevak: (representing Southwestern Bell
Telephone Company (SWBT)), Karol Sweitzer (representing Southwestern Bell
Communications Services Inc. (SBCS)), Vtrginia Vann (representing
Southwestern Bell Communications Inc. (SBC)), Timothy Leahy (representing
SBC Communications Inc.), and the undersigned met with Carol Mattey,
Radhika Karmarkar, Linda Kinney, Michelle Carey, Cheryl Leanza, and Sarah
Whitesell of the Common Carrier Bureau's Policy and Program Planning
Division.

We presented and discussed SBC's stated positions in the above-referenced rule
making docket.

Written materials, which were used during the presentation, are attached to this
letter for inclusion into the official record in this docket. Pursuant to Section
1. 1206(a)(1) of the Commission's rules, 47 C.F.R § 1.1206(a)(1), two copies
of this letter and the supporting materials are provided for your use.

Due to the late hour at which the meeting concluded, we are filing the required
notification today.



Mr. Wtlliam F. Caton
September 25, 1996
Page - 2-

Should you have any questions concerning the foregoing, do not hesitate to
contact me.

Very truly yours,

Todd F. Silbergeld

Attachments

cc: Ms. Carol Mattey
Ms. Michelle Carey
Ms. Radhika Kannarkar
Ms. Linda Kinney
Ms. Cheryl Leanza
Ms. Sarah Whitesell



CC DOCKET No. 96-149

SHC'S LONG DISTANCE PLANS ARE CONSISTENT WITH
REQUIREMENTS OF TELECOMMUNICATIONS ACT

• GENERAL STRUCTURE

~

• JOINT MARKETING

• STRUCTURAL SEPARATION I NETWORK AND
OPERATIONS

• ADMINISTRATIVE SERVICES



The 'New'AT&'F·Fa.ce~Daunting Challenges
. . • I' . i' ,':'" ., t I ~ . ..

By JOliN J. KELLER
SlaJ/ fteporler 0/ TIIB WALL STIlSST J OUIlNAL

Adaunting and uncertain future awaits
the "new" AT&T Corp., which la finally
pultlng the finishing louchea on the three
way breakup It announced a year ago. I

Wall Streel swooned when AT&T un-
. I veiled Ita plan to apln off two of Ita lag

g!ng businesses - the telecom-equipment
arm now known as Lucent Technololles
Corp. a~d the NCR Corp. computer unit. .
AT&T's stock hit a record a few monlhs

irt)rt~v!1'~ 7;)1~nt~"~¥l~lIJ..~:.L[ 11 .~b.u~')Jh ..r
later. Since then, the stock price of Lucent,. ~

which will be fully spun off Sept. 30, haa
soared, and NCR, set for Independence by .
year-end, Is on the mend. .

But AT&T Itself Is now seemingly
adrlrt. lis calling-volume growth slowed I

between the first and second quarter by an
unprecedented amount. lis churn rate - or
the frequency with which customers sign
up .(or AT&T service and then abandon
It - doubled In the second quarter (rom a
year ago. people close to the company say,
and bl&, rivals are growing two to three
times aa fast as AT&T. As a result,
the company's stock price has fallen 16"
since January. Stili to come: seven new
multibillion-dollar combatants - the Baby
Dells - that hope to offer long·dlstan~e
service In the coming year.

AT&T Is fighting back. It Is drafting an
aggressive JIat-rate offer for all local,

long-distance and In-state "toll" calls, reo among existing customers" ralher Ihan
gardless of time of day, or weekday or apendlng big to buy back defectors, says
weekend. People close to the company say Roberl E. Allen, AT&T's chairman and
Ihe rale could be as low all 15 cenls a chief execlltlve.
minute. Eventually. the rate may be ex- "We're not at sea here. We're In
tended to cellular calls. offering a hand- charge and we're running hard:' Mr.
some price cut for wireless customers.· . Allen Insists. "This Is a kind of messy,
Currently. AT&T customers pay rates gl'unt-work period for Wi" as AT&T sheds
based on when the call Is made and the two limbs and suits up for the new lelecom
distance It travels. wars, he says. "II's almost Impossible 10

AT&T hopes to tap consumers' cravings communicate to anybody ... olher Ihan
for simplicity and bundled services listed . labout) the CQmplexlty of this, which
on a single bill. Sprlnt Corp. proved the doesn't get your litock price moving."
appeal with Its dlme-a-mlnute plan, Ihollgh oul as the telecom tllan braces for yet
that price applies only at nlsht. "We've got another campaign of price culs and promo
to focus on rewarding and creating loyalty tlonal gimmicks, It faces a major problem:

How much will Ihe AT&T brand name
built with a billion dollars a year In
advertising - really count In a new era of
cUllhroat pricing. "Almosl all carriers are
virtually Identical In terms of the service,
which Is a commodity. Original brand
loyalty Is eroded by this," says markellng
consultant Sleven Permut, president of
Markellng Sciences Inc., Guilford, Conn.

Although Ihe AT&T brand remains one
of the world's besl-known and the company
stili controls more than 60% of Ihe long-dls
lance market, AT&T Is already beset by
smail-lime "dial-around" services. These
new rivals mall out stickers embossed with
dial-up codes Ihat customers can lise 10
bypass Ihelr usual long-distance carriers
and get cheaper rales. 'I'he no-name servo
Ices have attracled hundreds of millions of
dollars In annual traffic wllhout big ad
budgets.

In addition, even as AT&T prepares 10
offer flat-rale, bundled service, It's having
a lough time lying togelher all of Its
services In a single package. The growth
rale of lis cellular business. Inlo which Ihe
company has already sunk more Ihan $20
billion, Is slowing as the service signs
up more low-uli8 customers amid stiff com
petllion. Aseemlnsly natural ally. A'1'&T's
Universal credlt·card business, Is perform
Ing poorly and Is rumored to be ready to go
on Ihe block. (A'1'&'f denies Ihe business Is
for sale.l

The former Ma Bell continues to wres·
•Please Tllm to Page 817. Call1mn J

.. (it (;"?~.h~i*4f;!1



Pared-Down AT&T
Will Face Uncertain
And Daunting Future

ContbruBd From Paqe Bl
tie with ways to increase coord1Da1ion
amongits UDitS, wtIictlMr. Allen's breakUp
pJan was sUpposed to Ilelp. Two years after
~the formerMcCa.wcenuJarOlm
munic:attons Inc.. AT&T's wireleSS busi
ness stl1l mostly goes its awn way in
ma.reting. While AT&T's lcmr-cUstance ·
business takes customer caJls %4 boun a
day, seven days a week. the seattte-based
wireless unit stubbornlY stic:1c5 to a five
day schedule and a separate pboDe num
ber. The 1oD(-distance aDd cellular ad
caDipaigDs remain eutirelY separate.
rather thaD being pacDced togetber.

Nor bas AT&T been able to aa:eterate
its pWUJiDg process to prepare for coming'
clashes. Strategies for inVading new mar
kets are paiDStakiD.gly picked over and ..
debated in endless meetingS. AT&l"s Seat
tle-based wireless chief. Steven. Hooper, is
forever flying to the maiD base in Basking
Ridge, N.J., for plaDDiD(sessioDS thatstill
baven't yielded mucb direct cooperation
between AT&T WIreless and tbe _-dis
tance res1dentlal business, altbDUgtl the
wireless unit bas been maIdnr pwcress in
marketing with AT&T's business services
unit. yesterday, AT&T said it will offer i~
business customers several semc:es und
asingle bill. includinglon~, cellu
lar, local-toll. Internet-access aDd calling
card services.

AnaJysts say Mr. ADen will bave tei'
move quickly to erase the liDes between·
AT&T's businesses so that !be company
can repel invaders in long distaDce and
expand In new services. OtherWise. A.T&T
will lose sbare at an aJarming rate: !'ren
its awn forecasts shoW that it's Ukely to
lose several billion doDars in annual long
distance revenue 'within two years atter
the BeDs enter that maI'ket.

"For At'-... ..a..';";" the' . - ~.. j. au, YIOMU IS siDg1e most
IIDportaDt I11llIIlICeD1eDt issue fadn( the
company," says Brian Adamjk, an aualyst
at Boston researd1er Yankee Group. "n's I

the most !uDd.ameDtal day-to-day mea- I
surement of the health of your business '
and AT&T must reduce it." '

All carr1ers are racing to amass assets
thatwill let tbem bundle services and offer
~11ai andbusiness customers a. eohe-·
SlVe pactqe wUIl a. siuc1e moathly.bill..
AT&T bas the broadest array ofassets for'
doing that. But tile c:umpiny !aLSD't been'
able to bundle services because its efforts:
to coustrw:t its own unifted system for:
billfDg - now baDdIedby the .Baby BeDs at
a cost to AT&T of buDdreds of miD10ns of
doIJars a year - bave,ron way beJUnd
scb~ tbouP the system is ftnally·
lleanng completfon. - .•:: '~ . l~· . I

AT&T's new fJai:rai8'pitdl CniIdp~ :
sure even the company's big'est rivals
AT&T. haliDe cut its euinbmouie'cost '
structure. now polIS~mar-:
giDs In the loDr-distaDce business of about 1
lS'l'. sigDUlcaDdy 11igtIer. tbaD the IS" i
mark tor Me I)mmnmicattmls Corp and}
the 11'1t ma.rgiD !or Sprint. '"AT&T'isn't t

that metfident anymore,.'. 'notes analystI
JackB. Grubmanof saJomon Brothers Inc. ..
"In tact. AT&rs reYeDUe per employee
from 1oD( dlstanc:e is actually about S450,.
OlIO, versus Mers S350,ooo. .. .'

StIll. customer losses In loDg-dlstance !
arean but1De91tab1e as the Bellbehemoths '
enter the martet. ADd AT&T t~ the '
prosPeCt of ruDDiDr up huge deficits as it
inVests to enter new businesses. It has .
already spent nearly n biDloD on on-lIne
services, iDc:ludlDg some S400 millfon this
year, to get into the Internet business, and
it seems tar from tur1IiDg a. profit there:
Billions more may have to be spent before
AT&T's effort to invade the BeDs' more
than $SO billion Iocal-service business
moves into the b1adt.

"We want a third of the local marlcet by
ea.rty in tile next century. over five years."
AT&T's Mr. ADen says. "That's a major
cbal1enge." .



TUESDAY..-\.PRlL 30, 1996

Today:

Mer LAUNCHES FLAT-RATE SERVICES UNDER SINGLE BRAND: Offers 30 min.
of calling, 5 Internet hours. one-number service at 54.95 monmly;
paging, cellular. 537.95; home security monicors. 564.75. (P.6)

/'Response Triples Forecasts

Mcr BUNDLES CALLS. E-MAIL AND NUMBER INTO SINGLE. ONE-PRICE
PRODUcr

MCI bundled long distance. e-mail and singie-number service
into single. branded product Mon. and offered. flaHare monmly fee
with one cost for additional time, becoming tirst major telecom
carrier to offer multiple services at one price. Mer One, heavily
advertised on Sun. night TV programs, generated "3 times" expected
response amo~g consumers, said John Donognue. senior vp~onsumer
marketing. "Integration is the key co MCI One." he told reporrers
at Mon. news conference. Enhanced service. beginning at 537.97 per
month. offers wireless and paging service and home security
monitoring.

Company ex.pects to add MCImecro services to offering
nationwide when network. buildout is completed and pricing will be
adjusted to provide additional incentives. Business alliance with
Westinghouse Security, unit of CBS Inc. parent Westinghouse
Electric. hasn't been disclosed previousiy, and additional
announcements on pricing are expected within week. executives said.
They said other one-stop shopping offers combine "one or 2 services
with muitiple bill," rather than package of services with singie
bill.

New service reflects company research showing widespread
support for single billing and single service from same provider.
Donoghue said. In enhanced offerings, MCI also is making available
home security monitoring service that appears to exceed that of
Ameriteeh, only other major telecom carrier offering such services.
MO said that, in conjunction with Westinghouse Security Systems
partnership, it can offer home and small business monitoring
service, customized for size of place and needs of owners. Basic
monitoring service when coupled with paging-ceiluiar option will be
564.95 monthly, Enhanced Services Dir..J\nna Garibaldi said.

Under basic plan, Mcr One customers will get 30 min. of long
distance with additional min. at 15 cents each, free voice mail, 5
hours of Internet services. calling card. Free long distance min.
can be applied to any combination of communications services.
Business customers are offered additional min. at 14 cents on
one-year agreement, 13 cents for 2-year deal. Enhanced service at
$34.95 provides same basic service plus cellular phone, pager and
monthly service, although cellular is available only in 10 markets
where MCI-acquired Nacionwide Cellular operates. Coverage should



reach 45% of U.S. by yeJ.r~nd. Donoghue said.

Security monitoring service at outset will be handled by
Westinghouse sales reps. although monthly service and billing will
be included on MelOne bilL Garibaldi told us. Installation cost
will depend on house size, market and options. which include
individual access codes mat c:m be programmed to pager or other
device co alert customers of authorized or unauthorized ~ntry,

company said. "The network c:m also play traffic cop for busy
parents," it said. With individual access codes, network can relay
message co pager or cellular phone indic::J.ting when access code has
been used. it said.

MO said it will begin offering call center operating services
as pan of its business services. from Call Center Services Div.

..
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Mel sees the future
in 'one-stop' services
T l1e (ut\U'll o( the com· tnaJdng m:r.dts. an :he baSIS

tnunicatioIlS indUStt"Y. that pen,,1e who dt'lUlK beer
accordlrur to Met. the also ate preuels and Dca

US telepnone comp:my. riuts. 1'he :esuLt \V;U; so
comes In a bOl( - 1 blue ~nd d!s:tsu'ous that in ll'ebr'llM'l,
..,lute cardboard box. AM~ saic1 it would close
ardercd by phone and del1v· the ~tness. ~ SI1l1c!cs,
cl'lld to your 110use. at a. cost 0( more :.'lan .$2OOm.

rt :ontll.ins a cellular TI1e quesuon "'hat. O:om
phone. a Pacer and a phoce the point of ·ti_ of the cus·
card. 'N,th software iivilxlr tamer. belonK3 :QIlUther 1:'1

you an ~-tDajl address and COmplic:lted in US tltlecam·
plugging you into U1e Inter· tnun.iattons by ttle filet tllat
net. E:vcrythlnll worles an (or EnOCl! tban a decade. pro
one phone !lumber :md Is 'I1der.s of lQnjf-dJstance tele
paid Cor on one monl:bly bill [ll1ony were \ll'l)bibited Crom
If anything goes ,mng. you c:1n"Y1ng local oR:I. and yiCt~
call one servtc& numb«. ".rQ. With -mls yltar·.~

Callet1 MCI One. the pac:Jc- der~ation. that distinc·
age \V1U la\lcc11ed In the as lion l1as Ileen allOl!.'lhea.
in April. The re3;JOn5lt from TIle aver.uce US cu:ltumer
MCI's competitors has been. is now expected to ruver. to
one of irUc1i1nl' resllllCt.· taxing local ana tonI;
tinl;ed with irritAtion. They distanctl telephony from the
e:tn md will. they s.ay. pro- same source. The question is
vide the same services if cus· !:Low many otber services
tom~ w.:mt them. Will be wantad nn top. Hen:

But. they add. the pacbp the US pltone industry is
has to worll: llro'Perly. MCI divided.
One is assembled from a "The problem about the
number oC ata-annt sUllpli· one-stop shop.· sa-ys ute
trs. If you call the MCI One enie! executive of a local
service Ql.ID1ber. com~titors ;lllone company. "1s that
cla1m. the response is some- yOu'nt trYill¥ to \lUsh [lQOllle
times chaotic. into a res-llo position on

1'0 the extent that this is every sarvtce. Thc trick is til

true - a.nd MCI demes It - It offer a rull SllI'VlCll. but Mt
is a mere teethin« woblem. be arropnt enouglt ~O

The ru.I issue is more funda· eX1l'!et everyone to buy all of
mental [n essence. MeI One it.·
ill a onlMQTll shop: a COQCellt MCI would not disaene.
wl1icn has been tr1ed. with MCI OCR COal" in lIano\lS
varying success. in Indus· 1'arms.!rOm a slftll'le padt.
rna t"3ncinw from travel to age to one involvin~ the
financial services. lease 0( a persooaJ computer

In one recent glarIng and a linlt ror monitoring
example, the US bMlwer !lome security. "TlJink a( it
Anheuser·Busch started as a Cllne:ose menll.~ sa~ Mr

Tim Price. MCI's (Jrt!Sldem of
telecoms.

!:!ut perhaps the '_nule
one-stoo coocel't is tlawllli.
This i.s tilt ',iew o( Air'l'onci1.
the San F'rancisco-based. cel
lular [lllone como;my.

"Go!ttlnll everytl'ling from
one company,· says Mr Utial
Kol1li••~o\1ch·s bead o( US
marketimc. "lIVes :lie 111U'
sian o( stmplic:ty. Wbat cus·
tamers :-uUy ...~ is the
assuflinCl! they'C'l! I10t OelD¥
talten• .:.nd as a customer. .:10
you really '.vane one com·
[Xlnv :I., a si~e point of rail·
I.1rlf~ \vhlch could snut down
your lire?"

Mr «ohil adds flut one'
SInl) CUStomers. in '.vlta.tever
marxllt. demttnd i1 dlscatmt.
AS 1\ supplier. wbat saV1tll;S
are you achieving to pay ~or

tnat?
Simple. Sly:l MCI·s Mr

Price: reduce the ",te tI(

chum. or customer delee·
~iol1. Chum is one of the
inrlusU'Y's bigest ;n"OOlems.
worsened 1]y the phone com
panies' habit of Ilnoill&, cus·
tomers to chance suppUer.

Mr Price maintains tlUt
the mOrlf senices customers
take Croro MCI. the more
loyal they llfllve. .. As mar
leetorn. '11ft bav. to be able to
price fMCI Onel at a pOm!.
where.. at the ella of ~he CUS·
lamer llCe. you're better air.

Mer is one of me rnost
adroit tnarlteters In :Ill!
industrY. [ts compttitot'S
c:mnot Oe sure it is -..:ronll'
this time.

Tony Jackson

_.. _- ,,"-~ ..............



J!JJ13J96 1fatchdn, Sill Page

,,0 08:3=5 FR 214 663 L331 70 S;VST MILTrAX P. 06,' 08

THE WALL STREET JOURNAL.
MARKETPLACE (Page B12) FRIDAY, SEPTE.~ER 13,1996

MCI Offers Internet,
Phone, Paging Package'
To- Business. Customers.

Bva W A.LL ST:'IlS1!:'%' JOtJ]L"iA1. Staff Reporter

NEW YORK - MCI Communieat1ons'
Corp. is offering business customers. in 13'
cities a package of diverse te1e<:ommunica
nons services; along with the convenience
of a. single bill.

The offerings indude local and long
distance· phone' service. paging.. cellular
and Internet access. Customers who buy
more than one· service will. get dIsCOUD[S.
The Washington-based company's' move
reflects an increasing· effort by phone car·
riers to win. and retain customers' by
offering telecommlDlications' "one-stop
shoppin~' on a singJe. simplified bill.

"Everybody's talking': about. someday,
being able to offer integrated services.
We're offering it now," said.Brian Brewer.
a senior, Vice president at'Me. The com''''
pany says it lIas installed powerful
~"Witches .to enable it to provide the new
service. dubbed nerworkMCI One.



Ad Detector

BRAND:

TITLE:

COMMERCIAl~

LENGTH:

FRAMES:

MCI+NETWORK Mel

Big idea/Simple being smart

Big idea/Simple being smart

30

14

1 of 1

A003.::r:" .Esa

.'

simple being smart._less beingcommunication today•..AboutThis is about the biggest idea in
business•••

more..•about how your business can
get

loca' and long distance caning pius everything from paging

.to videoconferencing•••Global to ce"uiar. The who. menu . From soup to nuts. From one team

09/16/96 PAGE 1



Ad Detector

BRAND:

nTLE:

COMMERC2Al:

LENGTH:

FRAMES:

MCI+NETWORK Mel

Big idea/Simple being smart

Big idea/Simple being smart

30

14

1 of 1

on one bill from the one and only

Networ1< Met. That's how.

company in America with tt. power to put it am together

09/16/96 PAGE 2



My Custom Report

08115196 to 09/14196

Brand Name Media Market Station Date TIme Length

~c: -NE'!"'N'C::l.K :~: N AUST!N KEYE 09/12196 J7:'jJ ? 30

(Pj' JJ.~j
/. N .o\UST!N KEn: 09/12/96 a9: 24 ? .-l!l-

5"-' .'Jf-b/e Jzi-'.~ N .~lJST:~J :<::"!~ 09/13;~6 ,)i:,:,; , :c·...
(/ i/

/II AUS'::N KEYE 09/13/96 08::'3 ? 30
yvr. u-r N AUST:~l KEYE 119/13/96')1 :':3 :( :0-II AUSTIN K:'BC 09/14/% 03:':5 ? 30

N AUST!N K:'!!C 09/14/96 os: 32 ? 30--II AUSTIN KVUE 09/12190 :0::8 ? 30

N AUS'l':N i<V\,E ;)9/:3116 oj'?:');: ? 30

/II AUSTIN !\VUE 09/13/96 a9: 40 ? 30

N AlJS'l'!N KVUE 09/13/% :0:57 ? 30

II AUS'l'!N KXAN 09/1219609: 07 I? 30

N AUS:-:N 1<XAN 09/12196 10::0 ? 30

II BOS70N if'13Z 09/121% 08:03 I? 30
" N 30S'0N WElZ 0911.2196 i.0: 34 ? 30

/II BOSTON WElZ 09/13/96 07:14 A 30

II 30STON WElZ 09/13/96 J9:13 I? 30

II BOSTON WBZ 09/13/96 <)1:24 :< 30

N 30S70N '~CIE 09/12/96 11: 5d ? ]0

!of BOSTON liCVB 09/13/9610:02 I? 30

/II BOSTON ';iC'/B 09/13/'Hi 10:';0 ? 30

/II BOSTON iiCva 09/13/90 11: 44 ? 30

/II BOS'!'ON 'ii'E'X'l' 09/14/96 12: 42 ? 20

/II 30S70N WF:<T 09/14/9612:51 ? 30

II BOS!ON iiF''<'l' 09/14/96 Gl:]8 ? 30

/II BOSTON WFXT 09/14/9604: 14 I? 30

N BOSTON WHDIi 09/12196 1.0: 07 ? 20

N aoS1'ON WHDIi 09/1.219611:50 ? 30

N BOSTON '~DIi 09/14/9609 :39 A 30

N aoSTON 'iOOJR 09/1219611:5a I? 30

/II BOSTON ?lMUR 09/13/96 :'0:02 ? 30

N BOSTON WMUR 09/13/96 10: 40 ? 30

/II aoS70N 'ilML'R 09/13/9611:44 ? 30

/II BUFFALO ifGRZ 09/1219610:07 I? 30

N BUFE'ALO 'ii'Gil.Z 09/121% 1.1:50 ? 30

/II 3UE7AI.O ifGil.Z 09/14/9609: 38 A 30

N BUF:JU.O 'ii'!Va 09/121% 09:'13 I? 30

!of BUFFALO WIVS 09/1219610: 34 £> 30

N au::JU.o 'ii'I'IE 09/13/9607:H .J,. 30

/II BUFrALO WIVE 09/13/9609:13 P 30
y aUF:ALO liIVB Og/lJ196 Jl::~ :< 30

N BUFFALO WKBW 09/1219611:57 P 30

N BUF:ALO WKBW 09/13/96 :0:')2 p 30

N 3UF:ALO liIGlW 09;13/9610:~O ? 30

N 3UF:AI.O -.n<BW 09/!.J/96 :::43 ? 30
y BUFFALO WUTV 09/14/96 12: ~2 I? 30
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My Custom Report

08115196 to 09/14196

Brand Name Media Market Station Date TIme Length

:'!C: - ~1C:~"CP.!< ~!C: ~ 3U:Z'ALO NU~,,~ 'j9/:4/CJ6 ~.:: 51 ? ;0

N ;UITALO ;''1.1'1"'1 09/14/960)1:22 I? 30

~ 5U:Z'ALO ~i"u~: 19/1";/9602::3 ? ;C
C CABLE !V 7!.C 09/1:1% 1)9: 15 !? 30

C c;.aLZ ~l OSoi :":/~~ :'Z: 42 :< 30

C CABLe: ":V -. - 09/13196 '16: 28 !' ;0;. ....."-

C CASU: .:,,"J ,j ':I 1 13196 ,16: U 30

C CABLE rv ..,.. ,...
l)~ilJ/9611::9 ? 30._~

C c..~tE 7'-i 09/ lV96 1)9: 'J9 ~ 30

C CABLE rv 7!.C 09/14/9609:21 A 30

C CABLE !'I ._,"- :)9/14/9609: 39 ;\. 30

C c.~4.Z rv 7!.C 09/H/96 .)9: 49 A 30
,.. CABL=: rv 7:'C 09/14/9610:1.2 .~ :;0~

c CABLE TV ~tC 09/14/9610::9 A. 30

C CABLZ ., .. ~"- 09/14/9610:44 A 30

C CABLE ":'1 -~- 09/14/96 LO:53 A 30• .;..l..

C o.BU: rv :'!.C 09/14/'16 Ll:13 A 30

C o.BLE: 7V .... ,.. 09/14/9611:21 A 30......
C CABLE !'I :"1C 09/:'419611:37 .~ 30

C CABLZ ":'1 ~.- 09/14/96 U:48 A 30.....
C C~I.Z ~r ~.- ')9/14/90 :1::Z ? 30.-'-
C CABLE ":'1 '!'!-c 09/14/9612::9 ? 20

C CASU !V -=::.C 09/l4/9612:39 ? 30

C CABLZ rv ""'T ,. 09114196 12: 49 ? 30.......
C Qat=: ":'1 :'LC 09/14/9601: .:.3 ? ZO

C CASte: 7V !!..C 09/14/9601::n l? 30

C CABLE: 7:'1 -:~C 09/14/9601:41 ? 30

C CABLE 7'01 ~!.C 09/14/9601: 52 ? 30

C QSLZ !V :':C ~9/lV9602: 13 ? 30

C CABLE 1:'1 rLC 09/'..4/9602: 25 l? 30

C CABU; ":'1 !!.c 09/!A/9602:39 l? 30

C CABLE TV 'l'!.C Og/14/9602:53 l? 30

C CAB!.=: 7-1 -_... Og/l4/96 03: 14 ? 30

C CABLE rv 7tc 09/14/g603:29 E' 30

C CABLZ rv
--~

:)9/1 .. /9603:38 2 30

C CABLE rv TLC 09/14/9603: 48 £I 30

C o.3L.E: 7'01 ':'!.C 09/ :'4196 ()4: 12 ? 30

C ~LE TV !I.e 09124/CJ604:26 2 30

C o.3LZ TV :'!.: 0':1 !An6 04: 40 ? 30

C CABLE N TLC 09/14/9604: 50 ? 30

C CABLE 7'01 -T - 091 14/g6 as:!.: ? 30:._....

C CABLE ":'1 ,LC 09/14/9605:23 ? 30

C CABLE !V -.~ 09/:4196')5:41. ? 30--"-

C CABLZ rv !'LC 09/14/9605: 49 l? 30

C CABLE 7'01 -"'.- 09/14/9606 :09 ? 30._~

C CABLE 7'01 -:'!.C 0911.419606:21 £I 30

09/16196
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08/15/96 to 09/14196

Brand Name Media Market Station Date TIme Length

~1C: -m:':"NORK ~: C C"SLE ":'1 1'~C 09':14/;" ·)6:39 ? ]0

C CABLE rv rr..c 09/146" 06:48 t> 30

'- -:;.aLE :-,r "~... Q9/14.:;';']'7: .:: ? 30

C C.~LE: ,,:v 1'!.C 09/14;;607:29 t> 30

C ::';BLE ":'f 7!.C 1)~/14a6·~7:44 !? ~o

C C.;BLE ":'1 '4!.C '')9114,:'; OJ : S4 !? 10

C C;.aLE "':'1 ::.c !J'?/1.4 .i~Q ~:Ig ~ ~5 ? .10

C CABLE: T'I ~:.c 09114/':6 OS :':5 ? 30

C GlSLE ":'1 .... - G9: 1..n6 0)9: 41 ? 10.. ,;......

C CABLE TV ~1C 09/14n6 08: 50 ? 30

C CABLE "':'1 "'T~ 09/14/;609: !.3 t> ]0.~...

c cABLE rv 1'!'c 09/14/9609::5 ? .10

C CABLE ":'1 ..... - OSI 14/96 09: 41 ? 30~.;..,.....

C CABLE TV '!'I.e 09/14/96 09: 52 ? 30
.' C C"SLE ":'f 7:': 09/::"4'-;510: 14 ? 30

C c.'SLE rv 1'LC 09/14/96 :0:25 !? 30
C CABLE: 'r'1 !:'C 09/146610:41 ? 30

C CABLE ":'1 !!.C 09/14/9611:39 ? 30

C CABLE TV .... ~ 09/14/"611:54 ? 30......
C C"SLE T'I ftc 09/14/96 lZ: 14 It 30
C CABLE ':V :-:.c 09/::"·+1;6 :,Z :29 :, 30

C CABLE rv 1'LC 091 141'?6 1::38 )( 30

C CABLE rv -.~ 09/14i<;6 12: 49 )( 30... 4olo....

C CABLE ":'1 T!..C 09/141?6 .n: 12 :< 30

c CABLE ":'/ :'!.C 09/14/96 ul:26 it 30
C CABLE TV !!.C 09/14/9601: 39 x: 30

C CABLE rv !!.C 09/14i:6 ill: SO ;< 30
c CABLE TV !!,c 09/14/9602: 12 :< 30
c CABLE rv r:.c O~/14';6 J1: 23 :< 30

C CABLE rv rI.e 09/14/960Z:4Z :< 30
C CABLE T'I T!..C 09/14.'96 02: SO :< 30
N CHICAGO WBBM 09/12/9607:03 t> 30

N Cli!CAGO "iBBM as/I:l?'; ·)9:34 " 30

~ CHICAGO ilBBM 09/13/9607: 14 Il. 30

N CH!CAGO ·iBBM 09/13a.. JS:':'3 t> 30

N CHICAGO ilBBM 09/13/96 11: 14 It JO
If CHICAGO ;(O':.D 09/14a.; :1: 42 A 30

N CHICAGO W'FI.l) 09/14/9611: 51 A 30

1 CaICAGO "inO ;j~/l';;36 1.:: 39 ? 30

N CHICAGO WF!.D 09/14/9603: 14 ? 30

N C!!!CAGO ".oI.S 0<:/12.;6 :0: 58 ~ 30

N CHICAGO WLS 09/13:9~ 09:0Z l> JO
N CHICAGO 'ilLS J<:/13 i ;'; ')'::40 ? 30
tor CHICAGO WLS 09/13/9~ 10:44 ? 30

N C!{!CAGO ~.AQ 09/11,;609:07 2 30

N C!iICAGO Wl-'AQ OU1::96 10: 50 ? 30
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Brand Name Media Market Station Date TIme Length

~cr';'METWO;l.K ~: ~1 CE!::~GO :>MAQ 09/14/90 IJS:38 .; 30

~ u.:u.r.;::..s 1<DFW 09/14/96 U:4: .::;, 30

~ ~-~ ~"D~ 09/:V96 :::5:' .::;, 30

~ JALz..:...s KOFW 09/14/96 1':: J8 ? 30

M ~ imN 09/14/96113::4 ? 30

~ ~=.;..s icr'fT 09/12196 i)l: 03 f' 30

:-1 :;.r.:..;s :<T'IT 09/12196 oJ?:14 ? 30

N OAL:..:.s i<TVT 09/13/9607: 14 A 30

~ :.AL:.;:..S ":ITV7 09/13/96 0E!: 13 ? 30

N OALr,.;S :<TV'l' 09/13/9601: 27 :< 30

N :.u.:..;.s i<XAS 09/12/96 \)9:<J, ? 30

N ~L;\S KXAS 09/1Z/96 10: SO f' 30

N :AL:..;.s «".<AS 09/14/9608: 38 ..... 30

N ~ 'IIF"~ 09/12/9610:58 ? 30

N ~ 'llFAA 09/13196 o?:n ? 30

N QAL,:..;s 'llFAA 09/13/9609: 40 f' 30

N ~:..;s ".,FAA 09/13/96 :'0: 44 ? 30

N iiOUS1'ON KHOU 09/IZ/S601:03 i? 30

II ::CUS-:CN KHOU 09/12/9609:34 ? 30

N :!Ol1STON KHOU 09/13/96 07: !4 A 30

N ::CUS:'~N !<HOU 09/13/56 08: 13 ? 30

N :iOUS70N KHOU 09/13/96 12: 54 :< 30

~l ::OUS-:'JN KPRC OS/1Z/96 09:07 ? 30

N aOUS:'ON ;(PRC 09/12196 :0: SO ? 30

N ::CUS::';:lN "PRC 09/14/96 08:38 .:It. 30

N aOUS70N KRIV 09/14/9602: 42 ? 30

N .::Ot:S:-~N :<R!V 09/14/96 \)2; 50 l' ~c

N liOUS70N KRIV 09/14/9603: zs ? 30

N ::OUS':'ON :<RIV 09/14/9605: 3: ? 30

r. iiOUS70N KRIV 09/14/9607: 40 ? 30

N 3:0US':'ON KT!t!<: 09/12/96 10: 58 ? 30

N iiOUS70N KTRK 09/13/9609:0, l' 30

II ::Cl,jS':'~N KTRK 09/13/9609:40 ? 30

!f IIOUS70N KTRK 09/13/96 10: 44 !' 30

N :vuJSAS CITY KC-:V 09/121960; :03 ? 30

N !<:ANSAS CITY KCTV 09/12196 09: 34 !? 30

N !<:ANSAS C·...v KC-:V 09113/960;:14 ..... 30.l. ••

N :vuJSAS cr'l'Y !<C'l'V 09/13/9608: 13 i? 30

N :o.NSAS C::!Y KC":'" 09/~3/S6 01: 23 :< ,~.v

~ :vuJSilIS CITY KMBC 09/1Z/9612:27 :< 30

!of :o...'lSAS C:1'Y KM!3C 09/13/96 J9: 02 ? 30

N :G\HSAS CITY KHBC 09/13/960S:40 !? 30

N :c;,.'iSAS CZ'!'Y J<MBC 09/13/96l2:14 :< 30

N :G\HSAS CITY KSHB 09/12/9609:07 ? 30

N ;QJ;SAS C!':''! KSifB 09/ ~Z/96 10: 50 " 30

N :Q.NSAS C::TY KSHB 09/14/9608:38 .::;, 30
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My Custom Report

08115196 to 09114196

Brand Name Media Market Station Date TIme Length

:-!c: -:-JE':"'';C?K :-!c: :1 ~~s:\S
,-"'!"-..v ;,lJAf j;/ ~~"'6 03:'::5 ? 30"-_.I. ...

~I KANSAS CI't"! WDAE" '')91 :41<:"; i}5:'::: E> 30

~l
. -.........- ROCK KARK ':~9/ ~.:/c:.; ,)9:')"': ? 30'-'-_ ... -'

~ L:::!'.':LZ ROCK KARl< 09/ l':.'~'; 1.0: 50 ? 30

:1 :::"1"'.z ROCK M.P.K 'jSo/:J/So5 O~:.;3 :~ 10

~ ;:'':1''1'U: ROCK :<ARK ~9/14l96 ')6: 38 A. 30

~ .-="-"'''':- ROCK ?\AT'! :;9/1'::/,'; i!..: 20 ? 3:)-- ....~
~ L~--.,'C- ROCK <O'<TV 'J9l:3/'Hi 09:':02 ? 30.... J,. ... __

~I ,,:rrLZ ROC:< <0'<1:'1 'j~i:'3/~5 09:';0 ? 30

N !.IT'l'!.£ ROCK KAT'! 09/13/':611:10 ? 30

)t y-:-.,.,..,.- ROCK naT ·19/14/;6 J.l: ~4 ill. 30...__ ...~

N L.a:'!:TLS ROCK KLRT 09/1419611:51 ill. JO

~ r.:n-.wE :l.OC:< :a..:~T ')9/141<:01<::'::: ? 30

N r..r'!"!'LE ROCK KLRT ')9/14/960Z::3 ? 30

~I t. 7 "''T'T- ROCK icrHY ,)9/,,219607:;)3 i? 30---=
N LnnE ROCK !<THY 09/1Z196 09: 34 p JO

~I ::::::''l'LZ ;l.OC:< Kr.i'l )9/13/96:)7: :"4 .:l, 30

N r.ITTL£ ROCK !<THV 091 13/'Hi 08: 13 ? 30

)t NE':WORK ":V iU!C 19/1.1/96 11: 58 ? 30

~ ~£T"o'i'ORK ":V ABC 09/1219603:38 :< 30

N :'rc:NCRK ":'1 ABC 'J9/131;,; 'J';:~4 .:l, 30

1'1 NE'l'WORK "N ABC 09113/9606:54 A 30

~I ~rc:':'lfOR!<: "N iU!C 19/:!.3/961.0:n ? 30

N IfE'I'WORK rv ABC O~/13/~'6 ~0:40 ? 3Q

~I ~lE:nroRK rv iU!C O~/13/$6 11: ~4 i? 30

11 IfE'l'WORK ":V CBS 09/12/9608: 03 !' 30

N NETWORK !'! CBS 09/12l~o 10:34 ? 30

~ !fE'I'WORK rv CBS 09/13/9606: J.Z ;. 30

II NETWORK 1:'1 OS :J9/13/;606:23 "- 30

ti NET"jf()RK rv cas 09/13/9607:14 A 30

N NETWORK ":'1 CBS 09/13/9609: 13 !' 30

N NETWORK ":V CBS 09/13/9601:24 :< 30

N NET".IORK rv rox 09/14/<;612: 4, ? 30

/'l NETWORK rv :ox 09/14/9612: 51 ? 30

N' NETWORK !V rox 09/14n601:22 ? 30

11 NE'I'WORK ":V rox 09/14/9603: 23 ? 30

~I IfE'!'lfORK rv rox 09/14/1604:27 ? 30

N NETWORK rv l1'OX 09/14/9606: 3Z I? 30

M NET"IiORK rv NBC 09/12/961.0:07 ? 30

N !fETWORK rv NBC 09/12/96 11: 50 ? 30

101 ~1E:'l'WORK Ttl NBC 0;/:21% 0:::5 ;( 30

11 !fE'l'WORK ":V NBC 09i13/9606:~9 A. 30

~ !fE'l'WORK rv mlC 0'01/13/9602: B :< 30

~ NETWORK rv /'lBC 09/1319'; 03:.;3 :< Jij

N NET"lfORK ":'1 NBC O~/14/$'6 08: 38 ill. 30

N NENORK rv NBC OS/14/~6 02:17 :< 30
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08115/96 to 09/14196

Brand Name Media Market Station Date TIme Length

Me: -N,,:-1l0RK >!C: N NE!WORK 7V ~Be 09/14/96 02:~':' :.: 30

If OKI.;;HOt"A CITY KFOR 09/12/9609:07 i? 30

!'l O!<UHOMA C:TY KFOR 09/ :Z/96 :.j: 50 ? ;(:

N OKLAHOto'A CITY KOCo 09112196 10: 58 i? 30

!'l Oi\...;..F.Cto'.A (:I'!'Y Koeo 09/13/96 G9:0Z ? 30

If OKLAHOMA CITY KOCO 09/::.3/9609: 40 !? 30

!'l OK"...AHOMA (::TY KOCO 09/13/90 if): 44 ? 30

N OKLAHOMA. erTY "OKH 09114/96 11; 42 A 30

N OKUHOMA eI':'Y "OKH 09/l4/96 1:: 51 A 30

L OKLA.HOMA CITY KOKH 09/14196 1:: 38 !? ::0

!.. OKLAHOMA CITY ;C:OKH 09/14/9603:':'4 ? 30

N' OKLAHOMA CITY KW'I'V 09/1219601: 03 P 30

N O[(L;lJiOMA C:'l'Y :<W'!"'l 09/l2/96 09:34 ? 30

If OKLAHOMA CITY KWTV 09/13/9607:14 A 30

N OK"....;u{OMA CITY iCWT'1 09/13/96 Cg: 13 ? 30

N OKLAHOMA CITY KW'N 09/13/9612:55 :< 30

N RCC~::Sr::R WHEe 09/12/9610:1)7 :? 30

!oS ROCHESTER WHEe 09/1V96 11: SO !? 30

!oS ~oe:r::ST!R WHEe 09/1-1/96 aa: 38 "- 30

N ROCHESTER ;rOKR 09/1Z/9611:SS !? 30

N Rce~sr::R liOKR 09/!.3/961.0:02 ? 30

If ROCHES'l'ER ;rOD 09/13/96 10: 40 P ::0

N ROC:!ESTER ;rOD 09/ !.3/96 11.: H ? .:~

If ROCHESTER noc 09/12/9608 :03 ? 30

!'l ROC~S1'ER noc 09/:2196 10: 34 ? 30

If ROCHESTER noc 09/13/9607: 14 ~ 30

N ROCHESr::R iiROC 09/13/9609:13 ? 30

Ii ROCHESTER iiROC 09/13/9601:24 :< 30

N ROCEESTER WHF 09114/9612:42 ? ]0

If ROCHESTE.~ WHF 09/14/9612:51 i? 30

N ROCHES'l'!R WUP.F 09/14/9601:22 ? 30

l'l ROCHESTER iiUliF 09/14/9603 :23 " 30

N SAN ANTONIO !QJlB 09/14/9602:42 p 30

l'l SAN ANTONIO KIUlB 09/14/9602: 50 F 30
!{ SAN ANTONIO !QJlB 09/14/9603:':5 ? 30

Ii SAN ANTONIO !QJ3B 09/14/9605:32 P 30

!i SAN ANTONIO KENS 09/1219607:03 i? 20
N SAN ANTONIO KENS 09/12/9609:34 ? 30

!'l SAN ANTONIO KENS 09/13/9601: 1.4 A ]Q

Ii SAN ANTONIO KENS 09/13/9608:13 ? 30

If SAN ANTONIO ~S 09/13/96 v1:5~ :< :!~

N SAN ANTONIO i010L 09/12/9609:07 P 30

N SAN )..NTCNIO !QofOL 09/::'2/96 ~0:5,) ? 4v

Ii SA.~ ANTONIO !<MOL 09/14/9608: JS .~ 30

l'l SAN ANTONIO KSAl' 09/~2I96 11:':9 ? 30

N SAN ANTONIO KSAT 09/13/9609:02 " 30

09/16196 D··· 2.12 Page 6

Copyright (c) 1995 Competitive Media Reporting



My Custom Report

08115196 to 09/14196

Brand Name Media Market Station Date TIme Length

~c: -~:E7JlORK Me: N SAN ANT~NIO ;':5;;':- 19/1.2/96 'J9: 40 ? 30

N SAN ANTONIO KSAT 09/1:/9'511:15 ? 30

N S7 "':"'\T~~- :-'1:NL ,)~/1.Z/96 :0: 58 ? 30~""""' ... .;)

N 51' LOUIS mNL 09/13/9606:54 !l. 30

~: S7 ::..~U:S :-U:NL 09/13/9609:02 ? 3:)

N ST r.VtJIS KONL 09/13/<;6 u9: 40 " 30

N Si ::'OUIS ?CDNL 09/1.3/% :'u:44 ? :;c
1'1 51' C.OUIS KMQV 09/121<;.6 07: 03 ? 30

N 5: r.OU!.3 :<MQV :J':/12196 09: 34 ? :0

N -~ LOUIS iQolOV 09/13/9607: 14 A 30:>.

N S1' r.OUIS :<MaV :)9/13/96 08: J.3 ? 30

N 51' LOUIS KSDK 0':/12/':609:07 " 30

N 51' t.CUIS KSDK 0':/12/9610:50 " 30

N 51' LOUIS KSDK 09/14/96 08: 38 .1\ 30

II 51' :0'1:::5 ?o..-r"r: 09/14/9603: Z5 ? 30

1'1 57 r.OUIS "'"TVI 09/t4/96 05: 3Z " 30

1'1 1'ULSA KJR.': 0':/121':6 '19: 07 " :;0

N WLSA KJRH 09/121':6 10: 50 ? 30

~1 :'UI.SA !(.;:lJi 0':124/9608: 38 A :;0

N WLSA KOKI 09/14/':6 11: 42 A 30

N :"~LSA tCCK: 09/14/96 1:;': 51 A 30

N WLSA KOKI 09/14/':6 03: 25 ? 30

N :'U"'LoSA KCK: a9/H/S6 05: JZ ? :;(;

N 1'ULSA KO'l'V 09/1219607: 03 ? 30

1'1 TULSA :<O'l'V 09/1213609: 34 ? 30

1'1 1'ULSA !COTV 09/13/9608: 14 A 30

N nILSA KaT., 0':/13/96 08: 13 ? 30

N 1'ULSA KOTV 09/13/96 01: 24 :< 30

1'1 :'UI.SA :crt.'!. 09/1219611: 58 ? 30

1'1 1'ULSA K'l'UL 09/13/96 09: 02 " 30

N 1'ULSA K'l'UL 0':/13/96 09: 40 ? 30

N ruLSA KTUL 0':/13/96 11: 49 ? 30

1'1 :iIC",!'!'A i\AlQ: 0':/12/96 10: 58 ? ~o

N' WICHITA !<:AIQ; 09/13/9609: 02 ? 30

~l WICH!TA ~ 09/13/9609: 40 ? 30

N' ti'ICHITA rvu<E 09/13/96 10: 44 ? 30

N nCR!:'A KSAS 09/14/96 03: Z5 ? 30

N M!CHITA KSAS 09/14/9605: 32 ? 30

~ 7ICli:i::'A KSN"oi 09/1Z/':609:07 ? 30

N WICH!:'A KSNW 09/12/9610:50 ? 30

N MIC:-!!'l'A KSN"oi ~S/14/96 08: 38 A 3Q

N '.o:CHI'l'A «WeM 09/1:/9607: 03 ? 30

Il WIC:iI'l'A :criCli OS/12/96 09:34 ? jC

N WICHI':.'A K".iC:-! 09/13/96 07: 14 A 30

Il 'o'1IC3::::;,'A KWC:r 09/:3/9608: :J ? 30

1'1 WIC!lI7A KWC!l 09/13/96 12: 54 X 30

NCX+iCE:: iiCJiU( Me:I t'otU -> 322 Spou
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